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ABSTRACT

This study aims to evaluate the relocation policy of traders in Mardika Market, Ambon, as well as its
impact on the social and economic life of the local community. The relocation policies implemented by
local governments aim to improve market infrastructure and create a more orderly trading environment.
However, the impact of these policies on traders and consumers is not yet fully understood. The
methodology used in this study includes a qualitative approach with data collection through in-depth
interviews, field observations, and document analysis. Respondents consisted of traders involved in
relocation, consumers, and the government. The results show that relocation has had a positive impact
in terms of increased accessibility and convenience for consumers, but it has also posed challenges for
merchants, such as increased operational costs and loss of repeat customers. This study highlights the
importance of considering social and economic aspects in relocation policy planning. Recommendations
for the government include the need for ongoing support for affected traders, as well as strategies to
increase public involvement in the decision-making process related to market policies.
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ABSTRAK

Penelitian ini bertujuan untuk mengevaluasi kebijakan relokasi pedagang di Pasar Mardika, Ambon,
serta dampaknya terhadap kehidupan sosial dan ekonomi masyarakat setempat. Kebijakan relokasi yang
dilakukan oleh pemerintah daerah bertujuan untuk memperbaiki infrastruktur pasar dan menciptakan
lingkungan perdagangan yang lebih tertib. Namun, dampak dari kebijakan tersebut terhadap pedagang
dan konsumen belum sepenuhnya dipahami. Metodologi yang digunakan dalam penelitian ini
menggunakan pendekatan kualitatif dengan pengumpulan data melalui wawancara mendalam,
observasi lapangan, dan analisis dokumen. Responden terdiri dari pedagang yang terlibat dalam
relokasi, konsumen, dan pemerintah. Hasil penelitian menunjukkan bahwa relokasi memberikan
dampak positif dalam hal peningkatan aksesibilitas dan kenyamanan bagi konsumen, namun juga
menimbulkan tantangan bagi pedagang, seperti peningkatan biaya operasional dan hilangnya pelanggan
tetap. Studi ini menyoroti pentingnya mempertimbangkan aspek sosial dan ekonomi dalam
perencanaan kebijakan relokasi. Rekomendasi untuk pemerintah mencakup perlunya dukungan yang
berkelanjutan bagi para pedagang yang terkena dampak, serta strategi untuk meningkatkan keterlibatan
masyarakat dalam proses pengambilan keputusan terkait kebijakan pasar.

Kata kunci: Kebijakan Relokasi, Dampak Sosial, Pedagang, Partisipasi Masyarakat.

1. Introduction

Market relocation policies represent a crucial intersection of urban planning and
economic development, influencing spatial organization, economic activities, and social equity
within cities (Gao & Yuan, 2017). These policies, often implemented as part of broader urban
renewal or economic revitalization initiatives, involve the planned movement of commercial
activities from one location to another, typically from congested or declining areas to more
strategic or newly developed sites (Akers, 2015; Johnson et al., 2021). The motivations behind
market relocation are diverse, ranging from addressing urban blight and improving
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infrastructure to stimulating economic growth and enhancing competitiveness (Balsas, 2020;
Molle, 2017). Such interventions, however, are not without their challenges and potential
consequences, requiring careful consideration of their impacts on various stakeholders,
including businesses, consumers, and the wider community (Azizah & Faozan, 2023; Oitha et
al., 2023).

Mardika Market, situated in Ambon, serves as a vital trading hub and a significant
economic lifeline for the local community, playing a pivotal role in the distribution of goods
and services within the region (Merlinda & Widjaja, 2020). Traditional markets like Mardika are
important as spaces where buyers and sellers converge, characterized by direct transactions,
negotiations, and a dynamic pricing system influenced by supply and demand (Kusumaningrum
et al., 2020). The existence of the Merdeka Market contributes to the livelihood of many local
traders who depend on income from their trading activities( Faggio, 2019). (Rahman et al.,
2020) shows that traditional markets play an important role in creating jobs and increasing
people's incomes, especially in urban areas. Thus, relocations or policy changes that affect
these markets can have a far-reaching impact on the economic well-being of traders and the
surrounding communities. This emphasizes the importance of considering social and economic
aspects in any policy related to the market.

In addition, Mardika Market also functions as a symbol of local culture and identity.
These traditional markets reflect the traditions and cultural values of the local people, which
contributes to the preservation of cultural heritage. Thus, the existence of the Merdeka
Market is not only economically important, but also as a place where local culture can be
preserved and celebrated (Zou et al.,, 2022). Therefore, the evaluation of the policy of
relocating traders in this market must consider the impact on the cultural and social identity of
the community (Stacey et al., 2021; Nisic & Kley, 2019; Afonso & Gil, 2024).

The policy of relocating traders in the Mardika Market has a significant impact on the
income and economic stability of traders. Research shows that relocations often lead to a
decrease in initial revenue for merchants, especially if the new location doesn't attract the
same customers as before. According to research by (Rahman et al., 2020) Changes in market
location can result in the loss of repeat customers, which has a direct impact on merchants'
sales volume and revenue. This suggests that a thorough evaluation of the economic impact of
relocation policies is essential to understand how traders can adapt and survive in the new
situation. In addition to the economic impact, relocation also affects social interactions
between traders and consumers, as well as community dynamics around the market.
Relocation can change the way merchants interact with their customers, which in turn can
affect social relationships that have been established over the years. (Giliberto & Labadi, 2022)
said that changes in market locations could disrupt existing social networks, which are
important for business continuity and community support. Therefore, it is important to
evaluate the new infrastructure built to support the relocation and compare the accessibility
of the new location with the previous location, to ensure that merchants and consumers can
adapt well in the new environment. Research by (Pratama et al., 2021) shows that changes in
market location can result in a decrease in merchant income, especially if the new location is
not attractive to regular customers, potentially disrupting the stability of the local economy.
Research by (Jumanah et al., 2019; Mensah et al., 2023) Relocation can generate both positive
and negative consequences, necessitating careful management of potential adverse effects on
traders' livelihoods and the broader community.

While there are many studies that discuss the impact of traditional market relocation
policies in various regions, there is still a lack of literature that specifically evaluates the impact
of relocation policies on traders in Pasar Mardika, Ambon. Most previous studies focus more
on the economic aspects without considering broader social dimensions, such as community
interactions and social networks formed in the market. In addition, many studies do not
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explore how changes in infrastructure and accessibility of the new location affect the
consumer behaviour and income of traders. Thus, this study fills this gap by providing a
comprehensive analysis of the social and economic impacts of relocation policies, as well as
how traders and communities adapt to these changes. This study aims to evaluate the
relocation policy of traders in Mardika Market, Ambon, as well as its impact on the social and
economic life of the local community.

2. Literature Review
Market Relocation Policy

Market relocation policy is a strategy often applied by the government to increase
economic efficiency and improve social conditions in the trade area. These relocations are
usually done to address issues such as overcrowding, inadequate infrastructure, and
inconvenience for merchants and consumers. Research shows that these policies can have
significant impacts on the social and economic lives of traders, including changes in market
accessibility, shifts in consumption patterns, and impacts on income. However, the success of
relocation policies depends heavily on the active participation of stakeholders, including
traders, governments, and local communities, as well as on careful planning and adequate
infrastructure support. Therefore, a comprehensive evaluation of market relocation policies is
essential to understand its long-term implications and to formulate more effective policies in
the future.

Market relocation policies are often taken to address congestion, cleanliness, and
inconvenience issues faced by traders and visitors. According to Smith (2020), market
relocation can provide better space for trading, but it can also pose new challenges for traders
who have to adapt to the new environment. Research by Jones and Brown (2021) shows that
the success of relocation is highly dependent on the participation of traders in the policy
planning and implementation process.

Economic Impact of Relocation

From an economic point of view, market relocation can affect traders' income, access to
markets, and competitiveness. Research by Garcia (2020) shows that successful relocations can
increase merchant revenue through increased visitor numbers and sales. However, Lee (2021)
warns that poor relocation can lead to decreased revenue and loss of loyal customers. The
evaluation of the economic impact of the relocation of Mardika Market needs to consider
factors such as changes in sales volume, operational costs, and accessibility of new locations.

3. Research Methods

This research method uses a qualitative approach to evaluate the impact of relocation
policies on traders in Mardika Market, focusing on social and economic aspects. Data
collection was carried out through in-depth interviews with traders, consumers, and other
related parties, such as representatives of local governments. This interview aims to gain an in-
depth understanding of their experiences and perceptions of relocation policies. In addition,
field observations are also carried out to analyze the dynamics of social interaction in new
markets and to evaluate the infrastructure built. This qualitative approach is in line with the
guidelines proposed by (Huyler & McGill, 2019)which emphasizes the importance of
understanding social and cultural contexts in public policy research. Data analysis was carried
out using thematic analysis techniques, where data obtained from interviews and observations
were coded to identify key themes that emerged. This process involves grouping information
based on relevant categories, such as economic impact, changes in social interactions, and
infrastructure accessibility. In this way, this study aims to provide a comprehensive overview of
the impact of the relocation policy on the lives of traders and the community around Mardika
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Market. This method also allows researchers to explore nuances and complexities that may
not be revealed in quantitative approaches, as described by Braun and Clarke (2006).

4. Results and Discussions

The Importance of Social Networks In Supporting Business Continuity

Social networks play a crucial role in supporting business sustainability, especially in
the context of a competitive and dynamic market(Kim & Chandrasekhar, 2024). Research
shows that strong relationships between business people, both inside and outside the
organization, can increase access to valuable resources, information, and market opportunities.
According to (Abakah et al., 2024) the strength of weak relationships in social networks is often
more effective in providing new information and business opportunities compared to strong
relationships. This shows that social networks not only serve as a communication channel, but
also as a strategic mechanism that allows businesses to adapt and survive in the face of
emerging challenges.

In addition, social networks also contribute to the development of trust and
collaboration among stakeholders. Trust built through positive social interaction can strengthen
relationships between companies and customers, suppliers, and business partners. According
to (Talwar et al., 2023) communities that have strong social networks tend to be more resilient
and able to survive in the face of challenges. In a business context, this means that companies
that actively build and maintain a good social network will be better able to overcome crises
and maintain their operational continuity. Social networks also serve as a platform for sharing
knowledge and innovation. In a rapidly changing business environment, the ability to adapt
and innovate is key to success. Research by(Chen et al.,, 2024)) shows that the social
interactions that occur in networks can facilitate the exchange of knowledge that is essential
for the development of new products and services. By leveraging social networks, companies
can access fresh ideas and creative solutions that may not be available within their own
organizations, thereby increasing business competitiveness and sustainability (Riaz et al.,,
2024).

Social networks can assist companies in overcoming the uncertainties and risks
associated with the business environment. In crisis situations, such as pandemics or regulatory
changes, companies that have strong social networks can more quickly get the information and
support they need to survive. According to research by (Zhou, 2024) a good social network can
serve as a resource that assists companies in identifying new opportunities and reducing the
negative impact of the risks faced. Thus, the existence of a solid social network is an important
factor in a company's risk management strategy. , the importance of social networks in
supporting business continuity cannot be ignored in today's digital era. With the advancement
of information and communication technology (Alghamdi et al., 2023) , companies have more
ways to build and maintain their social networks. Social media, collaboration platforms, and
online forums provide opportunities for companies to connect with customers, partners, and
other stakeholders more effectively. Research by (Ribeiro et al., 2024)shows that the use of
social media can increase customer engagement and strengthen business relationships.
Therefore, companies that are able to make good use of social networks will have a significant
competitive advantage in maintaining the sustainability and growth of their business.

Changes in social interaction between traders and consumers at Mardika Market Market,
Ambon

The change in social interaction between traders and consumers in Mardika Market,
Ambon, is an interesting phenomenon to study, especially after the relocation policy
implemented by the local government. The Mardika Market, formerly known as a bustling and
interactive trading hub, is undergoing a significant transformation in its social dynamics.
Research shows that social interactions in traditional markets often create strong relationships
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between traders and consumers, which contributes to customer loyalty and business continuity
(Addai et al., 2023). However, market relocations can disrupt this relationship, affecting the
way traders and consumers interact. After the relocation, many merchants reported that they
had difficulty attracting repeat customers who had previously often shopped at the old
location. This is due to a change in location that may not be as familiar and accessible as the
previous location. According to research by Rahman and Hossain (2019), changes in market
location can result in the loss of customers who have built social relationships with traders. As
a result, interactions that were previously personal and familiar have now shifted to more
transactional, where consumers focus more on price and product quality than established
social relationships (Ao et al., 2023).

In addition, changes in the infrastructure of new markets also affect social interaction.
With a more modern and organized design, some traders feel that the market atmosphere has
become less friendly and reduces the opportunity to interact directly with consumers.
Research by (Arya et al., 2023)shows that a well-structured market can reduce unexpected
social interactions, which were previously common in traditional markets. This can result in the
loss of important cultural elements in social interactions, such as bargaining and casual
conversations between merchants and consumers. On the other hand, relocation also provides
an opportunity to build new social networks. Merchants who are just adapting to the new
environment can establish relationships with new consumers that were previously
unreachable. Research by (Corgnet et al., 2023)emphasizes the importance of social networks
in creating new business opportunities. In this context, traders in Pasar Mardika can leverage
social media and digital platforms to expand their reach and build broader relationships with
consumers, although face-to-face interactions may be reduced.

The changing social interaction between traders and consumers at Pasar Mardika,
Ambon, reflects the complex dynamics between tradition and modernity. While relocation can
disrupt existing social relationships, there is also the potential to create new networks that can
support business sustainability. Therefore, it is important for stakeholders to consider social
aspects in the planning and implementation of market relocation policies, to ensure that
positive social interactions are maintained and can contribute to the success of the local
economy (Ayimpam, 2024; Rocha & Veloso, 2024).

Perception of traders and consumers towards the relocation at Mardika Market, Ambon

The perception of traders and consumers towards the relocation at Mardika Market,
Ambon, reflects the complexity and dynamics that occur in the context of changes in market
policies. Many merchants are worried about the impact of relocation on their revenue,
especially since the new location may not appeal to regular customers who previously shopped
at the market frequently. Research by Rahman and Hossain (2019) shows that uncertainty
regarding the accessibility and attractiveness of new locations can lead to a decrease in sales
volume, which in turn affects the economic stability of traders. Therefore, it is important to
understand how these perceptions can affect traders' attitudes and behaviors in the face of
change. On the other hand, consumers also have diverse views regarding the relocation of the
Mardika Market. Some consumers may welcome the change if the new location offers better
amenities and easier access. However, there are also concerns that relocation could disrupt the
social relationships that have been established between traders and consumers. Widyastuti
and Prabowo (2021) note that traditional markets often function as important social spaces,
where interactions between traders and consumers are not only commercial, but also build
community bonds. These changes can affect consumer loyalty and their spending patterns.

Traders' perceptions of relocation are also influenced by their level of involvement in
the decision-making process. Many traders feel that their voices are not being heard in
relocation planning, which can lead to dissatisfaction and resistance to the policy. Research by
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Sari et al. (2020) shows that active participation in the decision-making process can increase
ownership and support for the policies implemented. Therefore, it is important for the
government to engage traders in a constructive dialogue regarding relocation, so that they feel
valued and involved in the changes that affect their lives (Shahzad & Cheema, 2024). In
addition, changes in social interaction due to relocation can affect the dynamics of the
community around Mardika Market. Relocation can change the way merchants interact with
their customers, which in turn can affect social relationships that have been established over
the years. Research shows that strong social relationships between traders and consumers can
contribute to business success and market sustainability (Bhukya & Paul, 2023).Therefore,
understanding the perceptions and concerns of both parties is essential to formulate strategies
that can facilitate a smoother transition and maintain existing social relationships (Mrisha &
Sun, 2024).

Finally, the evaluation of traders' and consumers' perceptions of relocation at the
Mardika Market must be carried out holistically, taking into account various factors that affect
their attitudes. This research is expected to provide deeper insights into how relocation policies
can be designed to support business continuity and maintain strong social relationships within
the community(Dash et al., 2023). By understanding these perceptions, governments and other
stakeholders can develop more effective strategies to support traders and consumers in the
face of changing.

5. Conclusion

The results of this study conclude that relocation has had a positive impact in terms of
increased accessibility and convenience for consumers, but also poses challenges for
merchants, such as increased operational costs and loss of repeat customers. This study
highlights the importance of considering social and economic aspects in relocation policy
planning. Recommendations for the government include the need for ongoing support for
affected traders, as well as strategies to increase public involvement in the decision-making
process related to market policies.

Aknowledgement
Penelitian mengucapkan terima kasih kepada seluruh peneliti yang telah berkontribusi
dalam menyelesaikan penelitian ini.

References

Abakah, A., Kim, G., & Somé, H. (2024). Social Networks and Start-Up Funding. Finance
Research Letters. https://doi.org/10.1016/j.frl.2024.105480

Addai, G., Amponsah, O., & Dinye, R. (2023). Social interactions in periodic urban markets and
their contributions to sustainable livelihoods: Evidence from Ghana. Regional
Sustainability. https://doi.org/10.1016/j.regsus.2023.10.002

Afonso, O., & Gil, P. (2024). Territorial comparative advantage, wage inequality, and monetary
policy in the global world. Journal of International Money and Finance.
https://doi.org/10.1016/j.jimonfin.2024.103075

Akers, J. (2015). Emerging market city. Environment and Planning A, 47(9), 1842-1858.
https://doi.org/10.1177/0308518X15604969

Alghamdi, A., Pileggi, S., & Sohaib, O. (2023). Social Media Analysis to Enhance Sustainable
Knowledge @ Management: A  Concise Literature  Review.  Sustainability.
https://doi.org/10.3390/su15139957

Ao, L., Bansal, R., Pruthi, N., & Khaskheli, M. (2023). Impact of Social Media Influencers on
Customer Engagement and Purchase Intention: A Meta-Analysis. Sustainability.
https://doi.org/10.3390/su15032744

1595



Salampessy dkk, (2025) MSEJ, 6(3) 2025: 1590-1598

Arya, V., Sambyal, R., Sharma, A., & Dwivedi, Y. (2023). Brands are calling your AVATAR in
Metaverse—A study to explore XR-based gamification marketing activities &
consumer-based brand equity in virtual world. Journal of Consumer Behaviour.
https://doi.org/10.1002/cb.2214

Ayimpam, S. (2024). The Complexities of Regulating Traders’ Activity: The Case of Small
Traders in Ouagadougou’s Rood Woko Market (Burkina Faso). Africa Spectrum.
https://doi.org/10.1177/00020397241291585

Azizah, N., & Faozan, A. (2023). Sharia Economics on the Market Relocation Policy of Street
Vendors in Purbalingga Food Center: Socio-Economic Conditions as the Consideration.
Jurnal Iimiah Manajemen Kesatuan, 11(3), 1087-1094.
https://doi.org/10.37641/jimkes.v11i3.2232

Balsas, C. J. L. (2020). The role of public markets in urban habitability and competitiveness.
Journal of  Place Management and Development, 13(1), 30-46.
https://doi.org/10.1108/JPMD-05-2019-0033

Bhukya, R., & Paul, J. (2023). Social influence research in consumer behavior: What we learned
and what we need to learn? — A hybrid systematic literature review. Journal of Business
Research. https://doi.org/10.1016/j.jbusres.2023.113870

Chen, X., Yiming, & Xie, Y. (2024). The Influence Mechanism of Online Social Network
Relationships on Sustainable Entrepreneurial Success. Sustainability.
https://doi.org/10.3390/su16093755

Corgnet, B., Desantis, M., & Porter, D. (2023). Let’s Chat... When Communication Promotes
Efficiency in Experimental Asset Markets. Manag. Sci., 70, 6550-6568.
https://doi.org/10.2139/ssrn.3555111

Dash, G., Sharma, C., & Sharma, S. (2023). Sustainable Marketing and the Role of Social Media:
An Experimental Study Using Natural Language Processing (NLP). Sustainability.
https://doi.org/10.3390/su15065443

Faggio, G. (2019). Relocation of public sector workers: Evaluating a place-based policy. Journal
of Urban Economics. https://doi.org/10.1016/J.JUE.2019.03.001

Gao, J., & Yuan, F. (2017). Economic Transition, Firm Dynamics, and Restructuring of
Manufacturing Spaces in Urban China: Empirical Evidence from Nanjing. Professional
Geographer, 69(3), 504-519. https://doi.org/10.1080/00330124.2016.1268059

Giliberto, F., & Labadi, S. (2022). Harnessing cultural heritage for sustainable development: an
analysis of three internationally funded projects in MENA Countries. International
Journal of Heritage Studies, 28(2), 133-146.
https://doi.org/10.1080/13527258.2021.1950026

Huyler, D., & McGill, C. M. (2019). Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches, by John Creswell and J. David Creswell. Thousand Oaks, CA: Sage
Publication, Inc. 275 pages, $67.00 (Paperback). New Horizons in Adult Education and
Human Resource Development, 31(3), 75-77. https://doi.org/10.1002/nha3.20258

Johnson, K., Mortensen, S., Gueguen-Teil, C., & Torre, A. (2021). Displaced by climate and
disaster-induced relocations: Experiences of cascading displacement in Fiji and the
Philippines. Disasters. https://doi.org/10.1111/disa.12475

Jumanah, Natta Sanjaya, |. M. (2019). ANALISIS DAMPAK SOSIAL EKONOMI KEBIJAKAN
REVITALISASI PASAR TRADISIONAL. Sustainability  (Switzerland), 11(1), 1-14.
http://scioteca.caf.com/bitstream/handle/123456789/1091/RED2017-Eng-
8ene.pdf?sequence=12&isAllowed=y%0Ahttp://dx.doi.org/10.1016/j.regsciurbeco.2008.
06.005%0Ahttps://www.researchgate.net/publication/305320484_SISTEM_PEMBETUN
GAN_TERPUSAT_STRATEGI_MELESTARI

Kim, S., & Chandrasekhar, D. (2024). The Impact of Social Networks of Historically
Underrepresented Group Operators (HUGOs) Business Recovery. International Journal

1596



Salampessy dkk, (2025) MSEJ, 6(3) 2025: 1590-1598

of Disaster Risk Reduction. https://doi.org/10.1016/j.ijdrr.2024.104540

Kusumaningrum et al. (2020). Sustainable Development Issue in the Relocation Policy At
Peterongan Market, Semarang City. Journal of Environmental Science and Sustainable
Development, 3(1), 71-96. https://doi.org/10.7454/jessd.v3i1.1038

Mensah, F., Shi, G., & Yu, Q. (2023). The effects of resettlement in urban redevelopment;
insights from the Kejetia project in Ghana. Local Environment, 29, 593-606.
https://doi.org/10.1080/13549839.2023.2287053

Merlinda, S., & Widjaja, S. U. M. (2020). Revitalization Strategy of Traditional Markets: A Case
Study in Malang. 124, 414-421. https://doi.org/10.2991/aebmr.k.200305.098

Molle, W. T. M. (1977). Industrial Mobility—A Review of Empirical Studies and an Analysis of
the Migration of Industry from the City of Amsterdam. Regional Studies, 11(5), 323—-335.
https://doi.org/10.1080/09595237700185351

Mrisha, S., & Sun, X. (2024). The power of influence: How social media influencers are shaping
consumer decision making in the digital age. Journal of Consumer Behaviour.
https://doi.org/10.1002/cb.2308

Nisic, N., & Kley, S. (2019). Gender-specific effects of commuting and relocation on a couple’s
social life. Demographic Research. https://doi.org/10.4054/DEMRES.2019.40.36

Pratama, Z. P., Sari, D. K., Games, D., & Hidayat, T. (2021). Covid 19 Pandemic: Enhancing
Customer Loyalty To Traditional Market Existence. Enrichment: Journal of Management,
12(1), 152-157. www.enrichment.iocspublisher.org

Rahman, M. M., Rahman, M. S., Rahman, A. K. M. A,, Hossain, M. M., Hasan, M. R., Rana, M. S.
., Melzer, F., & Neubauer, H. (2020). Sero-Molecular Epidemiology and Rick Factors
Analysis of Brucellosis in Human and Lactating Cows of Military Dairy Farms in
Bangladesh. Journal of Veterinary Medical and One Health Research, 2(1).
https://doi.org/10.36111/jvmohr.2020.2(1).0018

Riaz, S., Wang, Y., Ishag, M., Raza, A., & Siddiqui, R. A. (2024). Role of Social Networks and
Entrepreneurial Success: Understanding the Dynamics of Knowledge Acquisition and
Green Entrepreneurial Orientation. Journal of  Cleaner Production.
https://doi.org/10.1016/j.jclepro.2024.143065

Ribeiro, T. F., Nogueira, R., & Chimenti, P. (2024). Integrating Business Ecosystems and Social
Networks: A Case Study on Sustainable Transitions.  Sustainability.
https://doi.org/10.3390/su162411045

Rocha, R., & Veloso, A. R. (2024). Stigma in marketing and consumer research: A literature

review and research agenda. Journal of Consumer Behaviour.
https://doi.org/10.1002/cb.2321

Shahzad, K., & Cheema, I. I. (2024). Low-carbon technologies in automotive industry and
decarbonizing transport. Journal of Power Sources.

https://doi.org/10.1016/].jpowsour.2023.233888

Stacey, P., Grant, R., & Oteng-Ababio, M. (2021). Food for thought: Urban market planning and
entangled governance in Accra, Ghana. Habitat International, 115, 102400.
https://doi.org/10.1016/J.HABITATINT.2021.102400

Talwar, S., Lugman, A., Kaur, P., Srivastava, P., & Mishra, S. (2023). How social networking ties
mediate the associations between enterprise social media affordances and employee
agility? Technological Forecasting and Social Change.
https://doi.org/10.1016/j.techfore.2023.122759

Viona Sofia Oithal, Ferdinand S Leuwoll, S. E. M. (2023). Alih Fungsi Trotoar Menjadi Kios
Pedangang (Studi Kasus di Jalan Mardika Kecamatan Sirimau-Ambon) Conversion.
2(April), 123-130.

Zhou, F. (2024). Utilizing Social Media Platforms to Foster Entrepreneurial Communication
among Start-up Communities. Profesional de La Informacion.

1597



Salampessy dkk, (2025) MSEJ, 6(3) 2025: 1590-1598

https://doi.org/10.3145/epi.2024.ene.0525

Zou, H., Liu, Y., Li, B., & Luo, W. (2022). Sustainable Development Efficiency of Cultural
Landscape Heritage in Urban Fringe Based on GIS-DEA-MI, a Case Study of Wuhan,
China. International Journal of Environmental Research and Public Health, 19(20).
https://doi.org/10.3390/ijerph192013061

1598



